2408000602030004
EXAMINATION FEBRUARY-MARCH 2024
BACHELOR OF COMMERCE (SECOND SEMESTER) (NEP)
MINOR - MARKETING PAPER - Il - LEVEL 3

[Time: As Per Schedule] [Max. Marks: 50]

Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination: BACHELOR OF COMMERCE
(SECOND SEMESTER) (NEP)

b. Name of the Subject: MINOR - MARKETING PAPER - II -
LEVEL 3
c. Subject Code No: 2408000602030004
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory. Student’s Signature

Ql ol Actiell ARLAML wellet JUW: (Sl URL 5) 10
Answer the following in Brief: (Any 5)

1. IMC ol 8l 9] 8?
What is the meaning of IMC?

2. slaARse HIB[RaL catvu@d s
Define Direct marketing.

3. AIDA WU 9 87
What is AIDA concept?

4. lesoll AUV&llAl dAHRA ue 9 B?
What do you mean by customer expectation?

5. Jlles HEAU g B?
What is customer value?

6. UlSS2 CllEat 9 B?
What is Product line?
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Q.2

Q.3

Q.4

7. ARAR A3t weslell 2uel olottal.
List out the elements of communication mix.

AAR Ylsalal ([Qotdatr yHestal.
Explain the Communication Process in detail.

AAUdL
OR

o{l Aotl sclloll AWl
Write Following Answers:

(A) $Uslloll g& cygRUsiloll Yyl Altal 313 ellcloll sl AHA

Explain pricing tactics as a key tool of a company's growth strategy.

GECEREENERIEREIETERS
Discuss the importance of Service Marketing.

ALIA WA 8lESotoll olcl URHOA AHA A B ellclol(l dAea2llcddla

yeuldd 52 .
Explain Nagle and Holden's nine factors that influence price sensitivity.

AUl
OR

o{l Aol clloll AWl
Write Following Answers:

(A) Aesall et I AUl
Explain the model of customer expectations.

(B) Acll GeoLetl [Aslall 51200 UM
Explain the reasons for growth of Service Industry.

Ulsse Ales ABsAA doll (U g Usill UA (Adtd R AU
Explain Product Life Cycle with it's pricing strategy in detail.
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AL
OR

&8l olltll cull: (SluRL Q)
Write Short Notes: (Any Two)

1. 48512l A o] AL,
The Zone of Tolerance.

2. YAR AU d33 Soeae.
Internet as a communication tool.

3. AAR A8 AR sl URual
Factors affecting the communication mix.
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